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1. Brand strategy
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Introduction

Our

7

Telling

Our brand evolution is the next step in developing our purpose, commitments, and strategic
direction; putting our customers first and telling our story to keep people warm whilst taking care
of our planet. Our values and behaviours underpin our strategic priorities; all working together as
one team to offer a quality experience for customers and stakeholders.

We want to make a real, sustainable difference to communities, one that s fair and inclusive for
everyone. We're at the forefront of a cleaner, greener future and leading the way to tackle climate
change to shape a better future for generations to come.

We are experienced, responsible, and trusted experts delivering a smooth and seamless service
through our resilient network. We are continually exploring new and innovative ways to keep
people warm and building new skills to make a positive social impact.

Our ambitious goals and newly focused brand will help us to reinforce our commitment and
demonstrate the positive impact we make every day in offering fairer opportunities, easier
warmth and a greener society.
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Our brand is
a mark of our
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to keep people
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1. Brand strategy

Purpose
Why

Values

How

Our plan

What

Our ambition
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& Cadent Ltd 2022

Our brand model

Keeping people warm,

while prolecling lhe planel

Working together Taking responsibility | Driving performance

Resilient network Quality experience Tackling climate change
Keeping the energy flowing For all customers And improving
safely and reliably and stakeholders the environment

Fiel a lthriving w-orldf

_Easier Fairer

P L o
- e —

-

<02

Shaping the future

Trusted to act

For the benefit
of our communities

Greener
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2. Identity toolkit

This is our visual
brand language -
the elements and
their applications,
that make our brand

These pages are your toolkit for selecting and
applying our brand consistently, in order to create
and maintain a strong brand language.
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Logo and descriptor

Cadent

Your Gas Network

Typography

Keeping
people warm,

white prolecling
the planel

There are some things in life you just need to
work, without thinking about it, without any hassle.
Underneath your feet run 200 years of innovation;
a pipe network connecting 12 million homes and
businesses, an invisible commitment to meet your
energy needs, today and tomorrow.

L 0o

Colour palette Graphic language

£

Photography

Illustration



2. Identity toolkit

Lock-ups and sizes

© Primary logo

The primary version of our logo is Cadent Red.

© Descriptor

Our descriptor clearly communicates what we

do. It must always be used in conjunction with our
name (until the two become synonymous, at which
point this toolkit will be updated).

© Minimum size

The recommended minimum width of the logo
for printed materials is 20mm, for digital
applications it is 130px.

O Alternative small-use lock-up

The small-use lock-up must only be used where
there is not sufficient space for the minimum size
logo, to ensure the descriptor is legible.

© Minimum clear space

A minimum clear space between our logo

and other content is required to give our logo
prominence. This is defined by twice the vertical
‘t" stroke width.
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Logo and descriptor

adent

° Your Gas Network

© (4 L5
cadent Cadent vour Gas Network

2x X
Your Gas Network
s = Cadent*
m mm
130px/screen overall

Your Gag Network
X

< 0>

NE

Do not create your own
version of the logo and
descriptor. Always use the
artwork provided.



2. Identity toolkit E

Colour and
backgrounds

Our logo and descriptor can be applied

in their primary, Cadent Red form, to light,
dark and Cadent Grey backgrounds where
itis clearly legible.

The white version of our logo and descriptor
should be used on Cadent Red backgrounds and
where the primary version is not clearly visible.
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Logo and descriptor

Cadent

Your Gas Network

Cadent

Cadent

Your Gas Network

Your Gas Network
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Logo and descriptor < ﬁ )

2. Identity toolkit _

Colour and backgrounds

continued
' Cadent

i : Your Gas Network
Our logo and descriptor can also be applied to

imagery in their primary Cadent Red and White.
Just ensure there is enough contrast with the
background and colours do not clash.

NE

Logos placed over imagery
must have strong contrast

to ensure legibility. If this is
not achievable because the
image in the background is
too busy, use a solid colour

background instead. 4 d
7. N Cadent

The logos shown are larger
than our recommended size
for illustrative purposes.

Your Gas Network
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| 2. Identity toolkit

Logo don'ts

The Cadent logo should not be altered.
These logo standards apply for all content
that is owned and controlled by Cadent,
including cobranding and partnerships.
Always use supplied artwork.
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Logo and descriptor

Cadent

Your Gas Network

Don't change the colour

Don'trotate it

Don't use low-contrast backgrounds

Your Gas Network

Don't use gradients

X
Your Gas Network

Don't apply drop shadows

) -
d’e‘;ﬂ‘E

T

Don't add effects like transparency

.adent

Your Gas Network

Don't crop it

Your Gas Network

Cadent

Don't change the composition

E3
Cadent

Your Gas Network

Don't distort it

<0



2.,!denl'ily toolkit _ Logo and descriptor ( ‘Q‘ )

oa® S Preferred position on printed materials Preferred position on digital formats
Positioning P P p g

The preferred position of the logo and descriptor
is top-right or bottom-right, depending on

the format and content type. This will create a Cﬂdenf Cadent
consistent identity system which ensures the
logo and descriptor are prominent across our
communications.

ur Gas Netwark

Exceptions

There may be exceptions to the preferred
positioning in certain formats, for example,

online applications such as the website and mobile
site, where the logo is most prominent positioned -
top-left or in video where the our logo is best - -
placed in the centre of the frame.

Cadent Cadent

Your Gas Network

NG

The logos shown are larger than our
recommended size for illustrative
purposes.
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2. Identity toolkit

Standard sizes

The recommended logo and descriptor sizes
for standard formats are:

© A3: 50mm width
€ A4: 40mm width
© A5/DL: 30mm width

@ A6/Business card: 25mm width

Brand Guidelines v1.0
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Logo and descriptor

Cadent

Wour Gas Natwork

Cadent

Win o Caim Sl v

Cadent

ey L ——

Cadent

Your Gas Network
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2. Identity toolkit Colour palette

L

Primary colours

Cadent Red Cadent Orange | Cadent Grey White
Our primary colour palette consists of red, orange, s _—
grey and white. These colours work together to Printing on coated stock cO0 m60 y90 kO Printing on coated stock
create contrast and high visibility. {1 PMS172C r245g130 b50 | PMS 447C

cO m81 y100 kO #158232 | c53 m24 y43 k84
Cadent Red and Orange |
Our red and orange tones are bright and warm to i | Printing on Printing on
convey heat and energy. We encourage you to use . uncoated stock uncoated stock
this paring as a gradient to replicate the fluidity
of the warmth and energy that we provide. More _ PMS 2028U PMS Black U
guidance on gradients can be found on page 27. | cOm75y100 kO c48 m47 y56 k14
Cadent Grey )l Onscreen colour values Onscreen colour values
Cadent Grey is strong and industrial with il  r250g70 b22 r55 g58 b54

#373a36

earthy tones. It complements and contrasts : #fa4616
with Cadent Orange and Red. Cadent Grey is '
our primary text colour, not black.

White

White space creates clarity and confidence.

It provides impact for our unique colours and brand
elements. While white type achieves maximum
legibility when placed on dark backgrounds.

Tints

Tints of colour extend the colour palette and
are useful for backgrounds to illustrations and
infographics, for example.

@

The Cadent logo uses the colour Cadent Red.

Brand Guidelines v1.0
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2. Identity toolkit

Using the Cadent
Red and Orange

© Cadent Red and Orange

When possible use the Cadent Red to Orange
gradient for backgrounds, icons and illustrations.

Individual colour usage

O Cadent Red
The Cadent Red can be used on its own.

€) cadent Orange

The Cadent Orange can be used on its own but
usage should only be for charts and infographics.

NE

When using the Cadent Red to Orange
gradient, please ensure between the two
colours that Cadent Red is prominent.
Careful consideration should be noted
where crops are used.

See pages 26-28 on applying our gradients.

Brand Guidelines v1.0
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Colour palette

Cadent Orange

Cadent Red

y

0
increase in customer
satisfaction

©

Graph title here
Subtitle if required

[l GraphKey here
[ GraphKey here
[ GraphKeyhere

< 0>



| y I_dentity toolkit Colour palette

Secondary

colour palette

Our secondary palette consists of four light and
dark colour pairings to complement our primary
palette. Like our primary colours, we encourage
the use of each pair to create gradients, although
each colour can also be used individually in charts,
diagrams, tables and illustrations to differentiate
infographic content.

Tints

Tints of colour extend the secondary colour
palette and are useful for backgrounds to
illustrations and infographics, for example.

Brand Guidelines v1.0
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Teal

¢70 mO y38 kO
r55 g182b174
#36bbae

c5m75y0 kO
r228 g96 b159
#e35f9f

I

Green

c87 m0y82 k0 '
r0g161b90 |
#00a05a

Purple

c50 m77 yoko '
r149 g82 b155
#95519a

< 0>
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Applying our gradients w
continued

©  Supporting the
comitment to

Gradient application examples

Here are some examples of elements
with the gradient rules applied.

© Brush strokes

All gradient pairings can be applied to custom or
pre-drawn brush strokes found in our asset library.

© lcons and illustrations

All gradient pairings can be applied to custom
or pre-drawn icons found in our asset library.

© Blackened Script (2

All gradients can be applied to our Blackened
Script, just ensure there is enough contrast with
the background for legibility, especially when
using the yellow and gold combination.

© Backgrounds

All gradient pairings can be applied
to backgrounds and text panels. Da aut que
cum que corum

autemos quiamus

qug nt

Dolupienihit abormo voluptiae sita
cus Imin eatemquide nim remolut
Etiar, aut volupHam it pores
disiore dolore verisque sitaguis
QU3M E6ELM 806 £3 siminim.

Brand Guidelines v1.0
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| 2. Identity toolkit Colour palette < ﬁ‘ )

Colour combinations

While using the brand colour palette, it is important White Cadent Grey Cadent Orange Cadent Red
to note that a certain level of visual contrast is required
between typography or Ul design elements and their
backgrounds.

This graphic shows which colour combinations provide B Text =
sufficient contrast. Some combinations are only !
suitable for large text and Ul elements. Please do not PR
combine secondary colours, only ever use white or o SRR S S
Cadent Grey for text of graphics. S

For digital web large text is defined as 14 point Green Teal Yellow Gold
(typically 18.66px) bold or larger, or 18 point
(typically 24px) or larger.

Please use only the approved colour combinations
shown here while designing any materials.

B Text

Accessible branding ensures that our customers and
stakeholders can find the information they need ina
consistent format, regardless of their ability. Pink Purple Blue

So, in presenting our brand, we should always
consider visually impaired, those who are deaf and
those who are neurodiverse - this covers people
whose brains work differently (e.g. autistic people)
and also covers people whose brains are considered
more normal, kKnown as ‘neurotypical’.

Brand Guidelines v1.0
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Typography

2. Identity toolkit ¥

Professional ° Bold, authoritative and friendly.
typefaces . 0
Futura EF Bold is used for display
somstnmize  type and headings

© Futura EF Bold

Reflecting our logo font, Futura EF Bold is our
display typeface. It is used for all main headings
and titles. Space between characters should be
even and tight, but not touching, for all display
typography. Display headings set in Futura EF
Bold should be negatively tracked to reflect this.

© Blackened Script

Blackened Script has been selected as a
highlight font and is used to highlight key

oo mesings P pore T ° ©  Aktiv Grotesk Bold
can be found on the following page. AktiV GrOteSk Regular
© Aktiv Grotesk Aktiv Grotesk Italic

Aktiv Grotesk is our supporting typeface used
for all subheadings, body copy, captions and

information text within charts and diagrams.

Brand Guidelines v1.0
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2. Identity toolkit

Using our script font

Blackened Script was chosen to make our visual
language feel warmer and more human. It is used
to highlight key words in sentences for emphasis
or as headings.

Usage

Due to the organic, handwritten quality of the
script, words must be tracked on a case-by-

case basis and therefore can only be used in
professionally designed applications.

Legibility and clarity
When tracking words, ensure that the characters

are clear and easy read while retaining the fluid
and human nature of the script.

Positioning

Words highlighted in a sentence or phrase
should either be at the beginning or end of the
sentence to create clear separation between the
two typefaces.

The script can also be combined with a brush
stroke, but this effect should only be used with
one or two words.

Colour

The script font can be shown using all of our
gradient colour pairings from our primary
and secondary palettes.

Brand Guidelines v1.0
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Typography

It's important to ensure this font is legible at all times.
Remember to be aware that certain readers may be visually
impaired or may have neurodisability conditions. As such,
Blackened Script must not be used for long sentences or
where shown at a small size. It is used for impact, so keep
sentences short and make it big.

< 0>




2. Identity toolkit _

System typefaces

Our system typeface is used where it is not
possible to access Futura EF and Aktiv Grotesk
through professional design and publishing
software.

They must only be used across Microsoft
applications and internal software systems.

© Arial Bold

Arial Bold replaces Futura EF Bold as our display
typeface. It is used for all main headings and titles.

© Arial

The three Arial fonts replace Aktiv Grotesk for
subheadings, body copy, captions and information
text within charts and diagrams.

Letter spacing

Space between characters should be even and
tight, but not touching, for all display typography.
Display headings set in Arial Bold should be
negatively tracked to reflect this.

Brand Guidelines v1.0
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Typography

" Crisp and clear
Arial Bold is used
for all system display

typography.

© Arial Bold
Arial Regular
Arial Italic

< 0>



e our brand,
DN — Keeping

to our customers and stakeholdersis
equally important. This tone of voice

guide is based on our brand strategy

and is designed to help you in your daily
interactions with everyone who matters
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2. Identity toolkit

NE

For access to our Tone of Voice guidelines
please email the marketing team on
box.marketing@cadentgas.com

Brand Guidelines v1.0
© Cadent Ltd 2022

Tone of voice

A good tone of voice should be:

allowing our writers to do
their best work on our most
interesting applications

anﬁ sily
understandable

PP S

to our brand strategy
and story

and—pl-évide d Base to
inspire and enable brilliant
and creative messaging

< 0>
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Literature  © )

| 3. Application examples

Front cover
Cadent Caden
exqmples Document type - i Mkt
March 2022
Proudly serving ocumenttoe
Using the elements in our identity toolkit, we can Keeping =

achieve a variety of different front cover designs.

energy flowing

Designs shown here incorporate a large hero
image, supported by our dynamic gradients and
typefaces.

Our brush strokes are added to the edges of the
image, dividing the cover into visibly clear areas
resulting in a well balanced cover design.

Brand Guidelines v1.0
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3. Application examples _

Front cover examples
continuved

These examples demonstrate how the Cadent

C graphic is used in the design as an image
container. Placement is key in this instance, as the
combination of the crop and the brushed edges in
the graphic create a dynamism and movementin
the layout.

Document main headings are always set in Futura
EF Bold which can be enhanced with the more
expressive Blackened Script. Supporting copy

is set in Aktiv Grotesk.

Brand Guidelines v1.0
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Literature

Cadent

Going heyond for
customers, communities
and colleagues

Annual report and accounts
2021722

Cadent

Going peyond/ for
customers, communities
and colleagues

Annual report and accounts
2021422

< 0>

Cadent

Your Gas Network

Going peyond/ for
customers, communities
and colleagues

Annual report and accounts
2021722




3. Application examples

P

Internal spreads

The brush stroke graphic devices can be used to
connect images or create impact within spreads.

Document headings are set in Futura EF Bold
or for emphasis Blackened Script can also be
used. Subheadings and body copy is set in
Aktiv Grotesk.

NE

Please note when printing internally consider the
environment by reducing the amount of coloured
background usage on spreads, to ensure we
follow sustainable printing.

Do not create multi-coloured layouts when boxing
information. Cadent Red, Cadent Grey and white
should be the primary colours used.
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Literature

Keeping the
energy flowing
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3. Application examples

Internal spreads

The use of the brand language has been extended
to the Cadent network map to show our regions.

Our Blackened Script font is used as a highlight
for key words.

NE

Please note when printing internally consider the
environment by reducing the amount of coloured
background usage on spreads, to ensure we
follow sustainable printing.
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Literature

Yo we are

Wi e TEEPOREIIE fof KEEping The energy TOWInNg, Warming
DUEINEEEEE. WETE DOV 1D DE 31 INE NENTOF NE3T ANa wark
‘With cur communities 1o keep them safe. warm and connected.
A DArtof tiswe 350 Manage the Natknal Gas Emergenty Senice
TEIEPNCNE METDRT £n DENaIT of e gaE INUSTTy.

We own ond maintain the

underground network of pipes
that transport the gas you buy
from your gas supplier into your

homes and businessas.

Il midlion | §0.000

homes and businesses miles of pipes, most of them
connected to our network. | underground,

At every

hames and

Becess 1o afforgabie, reflabie ang

safe DeFLNC Matter their personal circumstance. All Customers are
unikque 3N0We WOrk Rand 1o aCapt our services to the specilic needs

of BACH CUEIDMES.

6.155

employees helping to keep the energy
fhowing across mest of England.

West Midlands

Where we operate

East Midlands and
South Yorkshire

Eastof England

Herth London

VOMA sl epor 20202 02

Y/elcome

to our first Vulnerability and Carbon Monoxide
Allowance (VCMA) annual report

/|

Mark Belmega
Director of Sustainability
and Social Purpose

The intreduction of the VCMA in
RIIO-2 has provided us with the
flexibility to deliver an even greater
positive impact to our customars
and the communities we serve.

From 1 Aprl 2021 to 31 Manch 2022, we have
INTAtEd 39 projects, of which five have béen
AETEred I CollIDOFEION WH Sher gie AIETIDETaN
networks. TRese nive generited over £84 millon in
SOCHELH BN, Feaching MINCRE Of HUF CUEIOMErS.

Cr GAE HETWINK COVETS SOME o INE MOLt epeived
AMENE N I LUK, 0 the SELANAN IS WOrSENIng 38 e
082 0 viNg NCTEREEE SN ENENgy priced H recand
BEVEIS e ENNET NOUSANSE O CUSIOMENS ROMEs
vy BINGHE Ady SR Rl TAFEE 81 O Suf ORI
COMEBGUEE 10 DE IS 10 EPOL HGNE. of VUINECADETY,
INCIIING BVing In fue PaVErty, Empawenng Mem o
ofTer A TENGE oF ELPHOIT INFOUGH tHE VCAA fdes
IS TAt we hive StADEINEd.

RECENT SvENTE Rive SEMONILIAtED THET Myone Cin
Nifd thémibeivid vUleTane 5T CArTAE T I thelr
Ies, SEpEnding ON Y CNCUMSIANCES. INCTEMMLE
T thé SO8L 60 IVING Mdve IMpached Mlllond of
MoukEnoIaE, TARETOMTING Te LoCH-EConomic
A I WHICH we operate.

‘We pellevein provicing ‘services for aif recegnising
1t VNSraCIy IS GIEN tranERIE, and being Niexdie
10 MESPON 10 The BRECITIC NES0s NOIVIouSIs Nave.

Wesontinue to piay aleating role acnoss our INOUSETy
i conirually Improve e services that we and
OUNHEFS C2N Grer MoSE IVING IN vUlnerais SMUSTons.
‘Weled the estabishment of a single Priority Services
[Register (PSR)3Cross e energy NOUSTy ana nave
DHONEETE0 MUMENOUS CTETIVE WaYE 10 Nelp e0uCate
[pecpie on e DOtENTE JanGers 35 50C130e0 Wit
Carbon mongxide iCOL

Over thelast 12-moning we have developed a range
O YUy pEONSErING ITOJECTS AL NIVE PUENED the
INOUEITY Dast L5 IF3dITonal DoUNTanes; proviang
adoitional customer services (nat extend Deyond
1NE MEtEr” IR SO0MIDN WE NavE TeEpOnaea
CUSLOMES FEenaCK 10 NP oI UD SURDOTT S2rvices,
which customers often sInggis [0 Bccess.

| &M NCreamly Broud of WNAT We Nave achisved this
year ang excited in centinuing 1o lead the sharge 1o
EUPROT 3 OF OUF CUSIOMENE 3CT05E OLE NETWOPK.

Knowing our customers

AT ol

2.2 wmillion

i the esti number of living
in fusl poverty across our four networks.

25%

of households do not owna GO alarm
in part because of affordab lity.

2 waill

of our customers are affected by loneliness,

VOMA sl epor 2020/ O3

<0



3. Application examples

Banners

Banners can use a combination of our visual
identity elements including multiple images,

the pipeline graphic devices, illustration and
typography. These visuals are based on a pull-up
banner format, but could equally be applied to
hanging banners and large pop up banners.
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Large formats
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Cadent

Your Gas Network

Contact us

If you have any further questions regarding any aspect
of brand and the brand assets, please contact:

Communications Team
box.marketing@cadentgas.com
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