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Brand Purpose & Values

From humble beginnings as a single store to over 170 convenient locations, Select & Save
is the last remaining independent convenience symbol group. We have a proven track
record of growing retailers and driving change in the sector. Our mission is to continue to
redefine what it means to be a convenience store. For now, this means investing in
friendly, ergonomic environments for our customers whilst driving profits for our retailers.
Our aim is to continue expanding our family of stores whilst keeping our values and
rewarding success.
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Brand Identity

Select & Save is here to stay — and it’s different from the other symbol groups. we’re
independent, and we do things better. Better layouts, better products, and better deals for
our shopkeepers. The brand identity, therefore, sets us apart as an ever-tasteful symbol
of quality, in a sea of brash competition. Leaders in choice, leaders in value.
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Voice & Tone

Our voice is clear and concise, factual and friendly. We are proud to be independent. This
position allows us to offer the best terms to both shoppers and shopkeepers. We don’t do
ambiguous. We don’t do jargon. The tone is direct, but softened with empathy, in line with
the family ethics that define us. We show all members and all customers respect, and we
strive to give them what they want. We’re a family of shopkeepers after all.
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Messaging & Taglines

Convenience Shouldn’t Be Complicated
We use our independence to maximum advantage, operating a symbol group which aims
to unites the shopper and shopkeeper with minimal intervention.

Defining Convenience
Our customers know what they want — value, quality, and choice. We use our
encyclopaedic understanding of convenience to make the experience as available as
possible.
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Messaging & Taglines

Unrivalled Commercial Terms
We promote success. Our members benefit from a commission scheme which starts
before our competitors and pays more at the top level, because our independence allows
us to.

Putting Retailers First
We were born from our own singular store, so we understand the challenges involved
with running a convenience store. We strive to generate maximum profits for
shopkeepers whilst putting market-leading schemes in place for their work/life balance.
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Design Elements (logo)
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Design Elements (typography — headings)

Archivo
Black



Design Elements (typography — body)

Saira
Condensed
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Design Elements (colour palette)
British Racing Green
#0C3F2F

Promo Peach
#F68E79



Usage Guidelines & Compliance

The rules applied are integral to the identity of the brand. They define exactly who we are
and what we stand for, allowing us to be easily identifiable within the sector. For this to
remain successful, our identity must always be consistent. Straying from these guidelines
dilutes our message, creates confusion, and leads to less brand recognition, less clarity
and ultimately, less sales.
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Store refit (exterior): 
Calder Drive, Walmley

Visual

Actual



Store refit (exit): 
Calder Drive, Walmley

Visual

Actual



Store refit (wine area): 
Calder Drive, Walmley

Visual

Actual



Store refit (wine chiller): 
Calder Drive, Walmley

Visual

Actual



Store refit (frozen food): 
Calder Drive, Walmley

Visual

Actual



Store refit (demarcation): 
Calder Drive, Walmley

Visual

Actual



Store refit (Staff only area 
and chest freezer): 
Calder Drive, Walmley

Visual

Actual



Consumer offers leaflet 
template: General



Consumer offers leaflet 
template: Autumn



Consumer offers leaflet 
template: Christmas



Consumer offers leaflet 
template: Easter



Consumer offers leaflet 
template: Spring



Consumer offers leaflet 
template: Summer



Consumer offers leaflet 
template: Winter



Editable posters



Editable posters



Franchisee brochure



Headed paper



Gondola ends



Gondola end cards

ONLY

£2.59
£3.98   2x 1.5 litre

Offer ends 
31/12/24 ONLY

£2.59
£3.98   2x 1.5 litre

Offer ends 
31/12/24

ONLY

£2.59
£3.98   2x 1.5 litre

Offer ends 
31/12/24 ONLY

£2.59
£3.98   2x 1.5 litre

Offer ends 
31/12/24

ONLY

£2.59
£3.98   2x 1.5 litre

Offer ends 
31/12/24 ONLY

£2.59
£3.98   2x 1.5 litre

Offer ends 
31/12/24

ONLY

£2.59
£3.98   2x 1.5 litre

Offer ends 
31/12/24



Name badge



Plastic carrier


